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Knowledge Capital invites you to get a sneak peek
into the mind of one of today's greatest marketing
thought leader with this exclusive interview.

}

5 questions
with Philip Kotler, The world’s foremost expert on marketing.
and Future of Marketing 2014 speaker

Knowledge Capital: What is the next hottest area
of Marketing?
Philip Kotler: Here are a few hot areas popping up in the
Marketing field.

• I predict that media budgets will move to 50/50 social media vs. traditional media by the year 2020.
• Companies will use fewer sales people because industrial buyers can use the Internet to find out a lot about
competing vendors without having to see all of their salespeople.

• Store retailers will face increasing competition from online retailers.

Today Amazon sells almost everything

online and Wal-Mart is beginning to do the same.

• In some advanced countries, shopping malls are become less profitable.
• More consumer companies will use neuro-marketing to pretest new pictorial ads to identify the ones that
would deliver the most impact.

• More companies will venture into global marketing and recognize the need to learn more about cultural
differences before pitching their product.
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2) What do you consider your greatest achievement?
I began to realize that marketing activity is not confined to only goods and services. A number of cities have
asked me how they can market their city (Place marketing). A number of young singers have asked me how
they can be “discovered.” (Person marketing). A number of causes have asked me how they can raise more
money and market their cause (Cause marketing). These and other experiences led me to start a movement
called “Broadening Marketing.” I ended up researching and writing a book on each of these areas.
I am also proud of starting the field of Social Marketing. I used this name to cover the marketing of causes
such as “Say No to Drugs,” “Stop Smoking,” “Be Sure to Exercise,” “Start Eating Better Food,” “Don’t Litter,”
and so on. Today there are over 2,000 well-trained social marketers building marketing plans to help change
behavior in a specific cause area.
3) Who are your Marketing heroes?
I am trained as an economist and therefore I number some economists as my heroes, including Adam Smith,
Joseph Schumpeter, Milton Friedman, Paul Samuelson, and John Maynard Keynes. As a marketer, I have been
significantly influenced by the writings of John Howard, Jagdish Sheth, Theodore Levitt, George Day, Don
Schultz, Al Ries, David Aaker, Hermawan Kartajaya, Evert Gummesson, Nirmalya Kumar and Vkumar.
4) What is the biggest roadblock to future marketing?
There is a danger that business people are too ready to think they understand marketing because they
acknowledge the importance of customers to their business. But a customer-orientation is only the beginning.
Modern marketing has become highly scientific in the age of the Internet, social media, Big Data, microsegmentation, neuro marketing, and value positioning. Setting the 4 Ps (Product, Price, Place, and Promotion)
is easy; but setting them right is another matter.
5) Where do you draw your inspiration – refill your creative well?
I learn a lot about real marketing problems through my consulting engagements. I read the major business
magazines and newspapers. I enjoy reading biographies of top CEOs such as Steve Jobs and Jack Welch. All of
this leads to new materials and ideas for the forthcoming editions of Marketing Management and Principles of
Marketing.
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