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Mumbai, 4 May 2011 | Delhi, 5 May 2011
For nearly 60 years social scientists have been studying the factors that cause people to be influenced
by the requests and proposals of others, especially in the fields of customer management, employee
engagement, leadership and marketing.
In this specially presented masterclass, Dr. Gregory Neidert will explore the psychology of persuasion
and will present insights and information into what causes people to change, to act, and to say “Yes”.
According to Gregory’s research, the chances are that much of our success at work will lie in the ability
to influence and persuade others. Whether your leaders are looking to gain more customers, work more
collaboratively, bring new products and services to market, or drive change initiatives, they won’t be
surprised to learn that their success will very often depend on an ability to get others to say ‘Yes’ to their
requests.
But if the ability to get others to say ‘Yes’ is so central to success, what do we know about how the
influence process works? By understanding the Science of Persuasion, anyone’s ability to persuade
others can be vastly improved. Sometimes successful persuasion requires only small and relatively
costless changes to the requests you make. No longer do you have to rely on your own intuition,
guesses or instincts when it comes to attempting to persuade others.
CONTENT OVERVIEW
The main outcomes from this masterclass will be a clear understanding of:
- The six universal Principles of Persuasion
- How to identify situations in human interaction when people are most likely to say “Yes” to your requests
- The core influence skills behind successful negotiation and communication
- How to apply the Principles to your specific role so that you become optimally persuasive

ESSENTIAL INFORMATION
Date: May 4, Mumbai | May 5, New Delhi
Timings: 8.30am – 4.30pm (registration from 8.00am)
More information: Nikita - Cell: +91 9892838970 | Tel : +91 022 28846164 | Email: nikitad@kcapital-us.com

Dr. Gregory Neidert
JOIN THE WORLD’S FOREMOST INFLUENCE & NEGOTIATION
SPECIALIST, GREGORY, AND OTHER PROMINENT EXECUTIVES
FOR A DAY OF HIGHLY INTERACTIVE, INTENSIVE TRAINING
ON LEADING SUCCESSFUL NEGOTIATIONS. THROUGH
BREAKOUT SESSIONS AND LESSONS FROM THE FIELD, YOU
WILL LEARN PRACTICAL STRATEGIES TO SUCCESSFULLY LEAD
A NEGOTIATION PROCESS.
Dr. Gregory Neidert is an organizational consultant, who is
an expert in ameliorating organizational and social traps by
using the principles of influence. He deals with management
and employees in shaping a working culture that is maximally
adaptable to ever changing internal & external organizational
environments.
Dr Gregory Neidert is a highly respected consultant and Professor of Psychology. He is the Director
of Training of INFLUENCE AT WORK and spends much of his time coaching and training others on the
ethical business applications of the science of influence.
Dr. Neidert received his Ph.D from Arizona State University, where he is a faculty member in the
department of Psychology. In his more than 25 years at ASU, he has received numerous honors
and awards, among which are Outstanding Professor, Outstanding Faculty, Promoter of Excellence
Award, Research Fellow at the Lincoln Center for Private & Public Sector Ethics, Who’s Who in
Executives & Professionals, etc.

RAVES for Dr. Gregory Neidert

“

We LOVED LOVED LOVED Greg! Wished we had him all the next day but had quite the productive day
ourselves! Ripple effect from Greg, I'm sure! We identify the principles on a daily basis now! I identified
many watching sitcoms last night! I have forwarded information to my boss to see if we cannot invite him
back to inspire and teach the whole company at our annual Spring meeting.
- Mary Dowling, Assistant Director, Newspaper National Network
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Greg is the hardest working and most effective consultant I have ever worked with. His presentation style
is extremely interactive and as a result our team really began to think "influence" and apply the concepts to
our from other consultants.
- Gloria Payne, Manager, Landacorp
Hosted By

www.kcapital-us.com/influence

